Types of Argument

Definition Arguments

Your definition argument can be historically motivated, first tracing the history of the term’s use and sketching out some of the possible meanings that the term may have to different groups.  The argument may show that one meaning is more correct than (an)other(s), or that no meanings are correct, or that the definition can be shown by the actions of a particular group (which may ally or oppose itself with the term).  The argument may posit that many definitions of the term are in circulation (and then describe these definitions in detail), thus proving the slipperiness or controversy of the term itself; or the argument may posit that several different-sounding definitions are actually very much alike.  In theory, your argument will thoroughly trace the usage of the term and then propose a definition that best fits the term, in light of your careful research.  

Causal Arguments

Asking a Causal Question

A causal argument answers a "how" or "why" question. To prepare for this argument, you will come up with a causal question, investigate possible answers, and argue for your answer.
· How did things come to be the way they are?  Why did [this outcome or problem] happen?  What [factors] caused [this outcome or problem]?  Example: Why did the World Trade Center collapse so quickly? How did farmers in Iowa hurt the shrimping business in Galveston?
· Why will things be different in the future? What would be the consequences of trying this solution? What [outcomes] would occur if [this agent] [took this action] regarding [this item]? Example: Will lowering the drinking age increase binge drinking?
· What effect did some change really have?  Are people wrong to blame some specific factor for a problem?   Are people right to credit some change for some improvement? Example: Has the Patriot Act really made us safer?  
CAUSAL CLAIMS

Some factor or agent changed some item

Some factor or agent had no effect on some item
Some outcome occurred because somebody took an action 

Some outcome occurred but it was not because of what that person did
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Evaluation Arguments

An evaluative argument makes a judgment on the performance of a particular item in its category.  You can determine whether this performance was “good” or “fair” or “unusual,” etc.  Or you may use any other term that connotes evaluation – i.e., “wise,” “unwise,” “solid,” “shaky,” “unfortunate.”  Be sure to tell thoroughly why your item merits this judgment; explore your own assumptions about the evaluative term thoroughly.  
Proposal Arguments

Your proposal may include the following elements:

· An argument that establishes or denies the existence of a problem, its significance, and its major causes.   

· An argument about a solution (for or against it) with reasons and evidence: arguing that a solution will/will not reduce or eliminate the problem and that the solution will/will not be desirable, affordable, and feasible to implement.   

· Fair consideration of alternative positions on the problem and on the solution, with responses in the forms of concessions and rebuttal.
· Compelling evidence that comes from a variety of sources — personal experience or observation, field research, books and journals.

· Identification of an appropriate audience. 
Rhetorical Analyses 

Your rhetorical analysis should include the following elements:

•
describe the article/quote and its setting (identify the author, sponsoring organization or journal or event, implied or explicit audience, date/history).  

•     justify the need for an analysis of an article/site by making an arguable claim about its quality.

•
analyze the author’s rhetorical strategies, such as:

-
the rhetorical goal: what the author wants to change in the audience’s beliefs, feelings or actions

-
the main points or claims:  the author’s choice of argument type (definition, cause, evaluation, proposal)

-
appeals to ethos, pathos, and logos
-
use of support, warrants, qualifiers, backing

-
use of language, graphics, humor, and so on.

•
evaluate how well these work for persuading the intended readers. 

